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Greeting from the Canadian ambassador in Israel

Canada has been a strong and active supporter of Israel since its foundation. Today, Canada remains committed
to Israel's security and well-being, and our nations enjoy a dynamic and growing bilateral relationship based on
shared values.

This is especially true in the area of commerce. Our two-way trade has more that doubled since the signing of the
Canada-Israel Free Trade Agreement (CIFTA) in 1997, reaching a record USD$1.03 billion in 2005 ($360 million
in exports to Israel, $670 million in imports from Israel). Moreover, bilateral trade in services reached over $265
million in 2003, and as of 2005, bilateral foreign direct investment reached $560 million.

The diversity of our trade and investments reflects the sophistication of our two economies. Last year Canada’s
major exports to Israel included machinery and electrical equipment, optical equipment, aircraft parts, plastics and
vehicles. Israel’s top exports to Canada include electrical machinery and equipment, pharmaceuticals, medical
equipment and chemicals. Over the past few years we have seen diamonds added to the list of our top trading items
as Canada has become a leading supplier of high quality rough diamonds - making it a natural fit for Israel as a
world leader in the diamond trade.

In addition to CIFTA, our commercial relationship is supported by a range of other key agreements, including a
Double Taxation Agreement and an agreement on space co-operation. We also enjoy direct air links between Canada
and Israel by Air Canada and El Al, which keep the economic and personal connections between our nations strong.
And the Canada-Israel Industrial Research and Development Foundation (CIIRDF) has been a cornerstone of our
industrial co-operation efforts since 1994, and continues to bring our nations’ innovative sectors closer together.
Our healthy commercial relations are founded on our shared business ethics and values. Canadians have a reputation
for excellence, competitiveness and fairness. Canada has created a unique and innovative business environment
that is helping companies attract investment and prominence on the world stage. We continue to focus our policies,
business incentives and university support around key industries such as information and communications technologies,
agrifood, biotechnology, pharmaceuticals, medical devices, aerospace, plastics, oil and gas, chemicals, and the
automotive industry.

As investors from around the world are discovering, Canada is also a great place to do business. The 2006 KPMG
study, Competitive Alternatives, KPMG’s Guide to International Business Costs, released last March, showed that
Canada has the lowest business costs among the G-7, the leading industrial nations of the world.

I am very proud of Canadian business involvement in Israel. It is immensely gratifying to see so many Canadian
companies active in this country and the growing number of Israelis interested in doing business with Canada.
For more information about Canada, visit www.canadainternational.gc.ca.

Or I invite you to contact the Canadian Embassy located at 3 Nirim Street in Tel Aviv (phone: 972-3-636-3300).

Donald Sinclair
Ambassador

The grand plan of Bombardier
of Canada is to supply trains
for the entire Middle East.
Subsidiary Bombardier Israel,
the main supplier of rail cars
and executive jets, IS now
contending for the Tel Aviv
light rail contract

Bombardier ensures its commitment to Israel.
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Canadian train and plane manufacturer Bombardier is popular Flexity model

advancing integration into Israel’s economy with its tender
for the Tel Aviv light rail system.
Yossi Daskal, the General Manager of Bombardier Israel,

notes that Bombardier was inspired by the vision of supplying
products to the entire Middle East a region of 300 million
inhabitants with a shortage of suitable rail infrastructure.
The early days of the peace process sparked this vision,
but other factors have since come into play. Daskal explains
that “The renewal project at Israel Railways generated
interest in this market. In 1999, Israel Railways signed on
Bombardier to supply double-decker rail cars with Ramta,
the Israel Aircraft Industries plant. These days, about 300
of Israel Railways’ 400 rail cars are made by Bombardier.”
Bombardier, a leading global manufacturer, produces
planes with regional and local routes as well as executive
jets and a variety of trains. Bombardier has headquarters
in Canada, 70 factories worldwide and operations in over
100 countries. The company employs 55,800 people and
has annual revenues of some $15 billion dollars.
Bombardier’s links with Israel began over 10 years ago.
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According to Daskal, most executive jets in Israel were
manufactured by Bombardier. Bombardier intention is to
become a leading supplier for Israel’s airlines operators:
Israir, Arkia and El-Al, with its famous product portfolio
of regional airplanes. Bombardier Israel has 40 employees
in several locations in the country.

The red line

Bombardier operations in Israel were handled by agents
until 2003, when the company decided to set up a subsidiary
in Israel.

“Our main operations are in the train industry,” says Daskal.
“We are vying for the tender for the main line of the Tel
Aviv light rail as part of the Speedan Group.”

Bombardier’s partners include Israeli construction
companies, as well as an Austrian company and an
American engineering firm. The winning group will operate

the line for 32 years.

The tender will advance to its final stages this year, and
construction is planned for the end of 2007, and the line
will be operational in 2012-2013. The Red Line is one of
four in the light rail plan for the Dan region, and is likely
to have the heaviest traffic. Bombardier has suggested
using light rail cars from its Flexity series, very popular
in a number of eurpean cities, including Geneva, Frankfurt,
London, Milan and Brussels.

Today, 40 percent of all trains worldwide are
manufactured by Bombardier. Over the past five years,
the company has won close to 90 percent of the tenders
for supplying double-decker suburban train cars in Europe.

Daskal notes, “Israel Railways plans to electrify the
main lines throughout its network. Bombardier hopes to
become a real partner in developing rail transportation
and the train-support industry in Israel.”



Greeting from the Israeli ambassador in Canada

The Israeli embassy in Canada welcomes this opportunity to congratulate all those involved
in the promotion of trade between the two countries, and applaud the Israel-Canada Chamber
of Commerce on the publication of its special supplement on Canada and the Chamber’s
ongoing activities.

Canada and Israel share common values, such as democracy and the rule of law, and there
is tremendous potential for trade between the two countries. The free trade agreement signed
a decade ago presented Israeli and Canadian companies with unlimited possibilities for
taking advantage of exceptional business opportunities in sophisticated markets and for
creating strong partnerships to compete worldwide.

Canada is the second largest country in the world. Canada’s population, and its economy
and the country’s technology, are constantly growing and developing. Markets in industries
such as mining, telecommunication, defense and security, biotechnology and medical
imaging are flourishing rapidly. I am confident that in addition to Canada’s being a popular
destination for Israeli tourists, more and more Israeli companies will realize the potential
in joint ventures with Canadian companies and involvement in Canada’s thriving economy.
In addition to the Canada-Israel Free Trade Agreement, Israeli and Canadian companies
can avail themselves of a number of treaties, such as the agreement to avoid double taxation,
the exemption from a tourist visa and institutions such as the Canada-Israel Industrial
Research and Development Fund (CIIRDF), whose purpose is to assist in a variety of trade
activities and investments. | work closly with the staff at the embassy in Ottawa, the
consulates and the trade representations in Toronto and Montreal assist and support Israeli
and Canadian companies in bilateral business and trade.

Some people define Canada’s problem as a country with too much geography and too little
history, and Israel’s as a country with too much history and too little geography. Together,
we have a winning combination.

Alan Baker

Israeli Ambassador to Canada

Nortel, a Canadian company, views
Israel as a strategic market that helps
introduce new technologies globally.
Today, Nortel is promoting the
virtual enterprise

“Nortel has a strategic commitment to the Israeli market,”
explains Sorin Lupu, president and CEO of Nortel Israel,
which oversees the Eastern Europe Markets region for
the Canadian communications equipment company. “Nortel
has been in the Israeli market for over 25 years, and
Nortel’s cooperation with Israel was a growth engine for
the high-tech generation. Joint efforts promote Israeli
export to the tune of hundreds of millions of shekels a
year. We are a leading supplier to some of the largest
communications companies in Israel. | figure that two out
of every three phone calls in Israel, landline and cellular,
go through Nortel equipment.”

Nortel provides innovative solutions for communications
and commercial firms that include end-to-end services and
applications using broadband, wireless broadband, VVolP
(Voice over Internet Protocol) and multimedia technologies.

Nortel’s history begins with the invention of the telephone
by the Canadian doctor Alexander Graham Bell, in 1874.
The patented technology was introduced to the market
through the Bell Company in the United States, which
established a manufacturing plant in Canada. That plant
developed into Northern Electric and Manufacturing,
which eventually became Nortel in the 1990s. The Canadian
company is traded on the Toronto and New York stock
exchanges at a market value of $10.45 billion. Sales over

the past year totaled $10.5 billion. Nortel is an international
company, with operations in some 150 countries.

“Nortel considers Israel a strategic market by virtue of
its openness to try new ways. The high demands of Israeli
customers, in addition to joint ventures, make it possible
to develop new technologies,” says Lupu. “We supply
Partner’s 3G products, and recently launched HSDPA
(High Speed Downlink Packet Access) wireless broadband
technology with Partner, which can now provide high
speed data communication to mobile phones. Pelephone
worked with us to launch Code Division Multiple Access
(CDMA) technology. We are major suppliers for Barak,
and a leading supplier for Bezeq's switching network,
through which most phone calls pass.

“We work with the Defense Ministry, and all hospitals
base their critical communications applications on Nortel
infrastructure. We supply infrastructures to Israel Aircraft
Industries, the Clalit and Maccabi health plans, and provide
some of the most advanced infrastructure for telephone
call centers in Israel.”

Nortel Israel focuses on sales, marketing and technical
support, although it also has development agreements with
various Israeli companies.

What are Nortel Israel’s activities in Eastern Europe?

“We focus on the region from Russia to Poland,” says

Two of every three telephone

Lupu. “Technological changes
create the characteristics of an
emerging market. Some countries
are highly developed and a few
have joined the European Union.
There is tremendous growth
potential. Russia is the main market
for now, and we recently opened . .

L Sorin Lupu, President Israel
an office in Moscow. We have  3nq Eastern Europe
offices in Romania and Warsaw, Markets, Nortel “Nortel |

X . promotes Israeli exports

and are about to open offices in
Belgrade, Zagreb, in Bulgaria, and elsewhere. We help
these markets to close technology gaps with the West.”

Nortel will be hosting the annual Nortel Israel conference
on June 28, 2006, at the Avenue convention center in
Airport City. “At the conference, we will present IPTV
(Internet Protocol Television) products and new network
architecture that enables convergence between fixed and
wireless networks. Today, we are promoting the concept
of the virtual enterprise. The willingness of Israeli clients
to accept this idea is truly amazing. The virtual enterprise
will save companies tens of percentage points in
communications expenses. It facilitates communication,
including video conferences, and provides ‘anywhere,
anytime’ connections regardless of the type of device.”
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